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Near real-time
Daily foot traffic starting in 2017
1 week lag
Filter to hourly segments

Custom geographies
True trade areas

Where are customers/residents/workers
actually coming from?

Mobile Location Insight with Placer.ai



Source location data from mobile apps
Only apps that explicitly request tracking
permission

Anonymized and aggregated
No device or person ID info
Only share if 50+ phones in an area

Panel of 30 million phones to derive accurate
estimates

Mobile Location Insight with Placer.ai



Understand where visitors, workers, or residents
actually come and go

More precise demographic estimates, commute
patterns, etc.

true trade areas



tybee true trade areas

top tybee market areas
georgia

daytrips vs. out of town visits
trip duration



understand location performance

Track total visits by the year, month, or week over time
Compare up to 6 locations at once



understand location performance

2017
In 2017, Tybee Island saw 4.8M
visits, made up by 1.2M visitors. The
busiest day of 2017 was Saturday,
June 24th with a total of 46.5K
visitors.

2018
2018 saw an increase of 16% , 
 totaling 5.6M visits to Tybee Island.
July was the busiest month, seeing
981.9K visits. 

2019
In 2019 Tybee Island saw no growth
in visitor or visit counts, compared to
2018. July was again the busiest
month, seeing an increase of 2% or
1.01M visits.

2020
Despite the pandemic, Tybee again
saw 5.6M visits to the island, made
up by 1.5M visitors. Q1 of 2020 was
drastically lower than previous years,
however the rest of the year made
up for the lack of visits during the
shut down.

2021
Coming off of a pandemic, 2021 was
the busiest year Tybee has seen yet.
The island saw a 17% increase in
visits, 6.6M as well as a 26% increase
in visitors, 1.9M.

2022
As we continue to move out of the
pandemic and businesses and
citizens are able to get back to some
sort of normalcy, we are currently on
track to see an increase in 2022.



measure relative performance

Rank locations across categories or chains
Compare nationally, regionally, locally
Great for contextualizing performance of shopping centers and chains



Target the Right Retailers and Experiences

see visitors’ favorite places/activities
Perform void analysis to determine right tenant mix in a location



Target the Right Retailers and Experiences

Tybee 2017-2021



Understand Population Migrations

Monthly migration data
Available to zip code level



Measure COVID Recovery

Quantify COVID’s impact on retail, tourism, and workplace foot traffic
Compare YoY data to prepare for impacts to local revenues



advocacy
business development
strategic planning

how we use it!



advocacy

grant applications
city council presentations



business
development

Marketing
event analysis



education

business planning

customer profiles



strategic planning

business recruitment
marketing
infrastructure
public safety



questions?

Cassidi Kendrick | 912-472-5103 | cassidi.kendrick@cityoftybee.org


